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Churm Media Brands Again Recognized for 
Transition Beyond Traditional Media

OC METRO and OC Family Receive Honors at Orange County Press Club’s Annual Journalism Awards


FOR IMMEDIATE RELEASE
NEWPORT BEACH, Calif. July 29, 2010 — OC METRO and OC Family magazines, both Churm Media brands, received awards in journalistic excellence presented by the Orange County Press Club. The annual Orange County Press Club Journalism Awards were held at The Island Hotel in Newport Beach on July 22, 2010.

Awards Received 
· Best Vlog/Use of Online Video: Editor-in-Chief, Tina Borgatta for the “OC METRO Minute”. View the OC METRO Minute. 
· Best Travel Story: Third place award went to Susan Belknapp, OC METRO (Oh my, Kauai!)
· Best Transition from Traditional Media-Publication: OC METRO
· Best Columnist: Tying for third, Bill Lobdell for OC METRO (What price for your soul?) and Kimberly Porrazzo for OC Family (Dad, the anti-mom) 
In just the past year, Churm Media has been recognized by trade publications such as FOLIO for its ‘360-Degree’ approach to delivering quality media content. Both OC METRO and OC Family have recently branched out to offer readers digital versions of the publications and just last month, OC METRO launched its new Headlines app available for download on iTunes. OC METRO’s sister publication, OC Family, markets the Kid Quips Journal app. 
Steve Churm, CEO of Churm Media, was proud that the organization’s publications and team were recognized for their hard work and focus on producing and delivering top-quality content via numerous platforms. “Our goal,” Churm said, “is to make our content available to our audience wherever they are and in whatever format they prefer: print, online at ocmetro.com, through our digital magazine or via their mobile device.
ABOUT CHURM MEDIA

Churm Media is a leading regional, full-service media company based in Newport Beach, California. The privately held company publishes 5 niche consumer magazines (OC METRO, OC Family, OC MENUS, Inland Empire Family and Southland Golf) and 5 interactive Web sites serving readers and advertisers in five Southern California counties — Orange, Los Angeles, San Diego, Riverside and San Bernardino. The company prints and distributes more than 400,000 magazines per month with a total audience — print, online and events — of more than 1.5 million readers/viewers per month. RipeOrange, a full-service marketing, communications and design firm is also owned and operated underneath Churm Media. Churm Media has 3 Southern California offices in Newport Beach, Santa Ana and Riverside and employees 40 full-time staff persons. In addition to print and online media, the Churm Media produces annual business-to-business, family and consumer events. 
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